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ÅDesign a stakeholder-engaged dissemination plan that 
maximizes the potential for implementation and 
sustainability

ÅIdentify barriers to effective dissemination and ways 
engaging stakeholders can address them

ÅDescribe effective communication channels for 
dissemination including effectively using new 
technology

ÅIdentify two elements to include in your research 
design to assure you are ñdesigning for 
disseminationò, in conjunction with your stakeholders

ÅAccess and use key resources

Learning Objectives



ÅContext

ïEngagement framework to apply to dissemination

Å2 Case Studies

ïContinuous dissemination

ïParticipants as disseminators

ïSocial Media guidelines and analytics

ÅHear from Patient Experience Ambassadors

ÅApplication ïselecting & mapping 
tools/approaches

Agenda



Engagement Occurs Across a 

Continuum

From: Health Canada. 2000. Health Canada Policy Toolkit for Public Involvement in Decision Making. Corporate Consultation Secretariat, Health Policy and Communications 

Branch, Health Canada, Retrieved May 29, 2013. < http://www.hc-sc.gc.ca/ahc-asc/pubs/_public-consult/2000decision/index-eng.php>. 

Low level of patient 
involvement & influence

Mid level of patient 
involvement & influence

High level of patient 
involvement & influence

LEVEL 1 LEVEL 2 LEVEL 3 LEVEL 4 LEVEL 5

Communications
Listening

Consulting
Engaging

Partnering

http://www.hc-sc.gc.ca/ahc-asc/pubs/_public-consult/2000decision/index-eng.php


High Touch and High Tech Options



Engagement for Dissemination



Continuous Dissemination and 

Engagement

Adapted from: Lavallee, D. C., Wicks, P., 

Alfonso Cristancho, R., & Mullins, C. D. (2014). 

Stakeholder engagement in patient-centered 

outcomes research: high-touch or high-tech?. 

Expert review of pharmacoeconomics & 

outcomes research, 14(3), 335-344.   



A Fundamental Engagement 

Challenge: Moving Beyond 

òThe Usual Suspectsó



Diversity of Voices

Dimensions shape:

ÅValues

ÅBeliefs

ÅExperiences

ÅExpectations

Affect Health 

Outcomes

http://web.jhu.edu/dlc/resources/diversity_

wheel/index.html



Technology as an 

Engagement Tool



Example 1: The Dane 1 in 4 Project

Researchers

AdvocatesHealth Professionals



Branding



Dane 1 In 4 Website & Social Media



Stakeholder Partnering: 

United Way Forum


