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Learning Objectives

A Design a stakeholder-engaged dissemination plan that
maximizes the potential for implementation and
sustainability

A Identify barriers to effective dissemination and ways
engaging stakeholders can address them

A Describe effective communication channels for
dissemination including effectively using new
technology

A Identify two elements to include in your research
design to assure you
di sseminationo, 1In co

A Access and use key resources
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Agenda

A Context
I Engagement framework to apply to dissemination

A 2 Case Studies

I Continuous dissemination
I Participants as disseminators
I Social Media guidelines and analytics

A Hear from Patient Experience Ambassadors
A Application i selecting & mapping
tools/approaches
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EngagemenDccurs Across
Continuum

LEVEL 1 LEVEL 2 LEVEL 3 LEVEL 4 LEVEL 5
Low level of patient Mid level of patient _ _ High level of patient
involvement & influence ~ involvement & influence ~ involvement & influence

\5/

‘.

Communications —>
< Listening

Consulting

< Engé ing —
:g Partnering

From: Health Canada. 2000. Health Canada Policy Toolkit for Public Involvement in Decision Making. Corporate Consultation Secretariat, Health Policy and Communications
Branch, Health Canada, Retrieved May 29, 2013. < http://www.hc-sc.gc.ca/ahc-asc/pubs/_public-consult/2000decision/index-eng.php>.
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‘High Touch and High TeOlptions

Inform/Educate | Gather Discuss Involve Partner
——
c
£ >
g o
o) 9 Patients are Patients are Patients & Patients are advisors | Patients are full
g’ © recipients of info & | informers researchers discuss participants in
w O education issues research
* Visibility wall * Cycle time * Targeted meetings e On-going patient ® Patients join ongoing
* Newsletter ® Penless surveys to clarify patient feedback panels research meetings
® Brochure * Suggestion boxes input e Patients attend ® Patients trained to:
e e Posters ® In-person ® Focus group occasional research o code data
‘5‘ (infographics) in interview ® 1:1 in-person meetings O participate in
|2 clinics| e Shadowing discussion * Town halls dissemination (e.g.
'5; ® Mystery shopping | ® Informal waiting e Workshops conferences,
T room discussions ¢ World Café speakers bureau)
* Website/Apps/ * Patient e-record/ ® Google hangouts ® Virtual town halls ® Patients use Social
Blogs portal ¢ 1:1 phone e Patient panels by Media for
e Patient e-record/ ® Electronic surveys discussion video conferencing dissemination
(%]
E portal * Phone interview ® Online discussion ® Patients interviewed
g ® Mass media * Webinars with forum on news (TV or radio)
o (newspapers, TV, Q&A
& ﬁ radio)
S.,_ 9 ® Email/ texts
2 <« . .
ol O ® Social Media
o - —
| L e Live-streaming
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Engagement for Dissem

Ination

Partner

Patients are full

particj 1
resfarch

Patients join ongoinx

research meetings

e Patients trained to:

o code data

o participate in
dissemination (e.g.
conferences,
speakers bureau)

N

Inform/Educate Involve
=
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55 |
8’ 8 Patients are recipients Patients are advisors
D B | ofinfo tion
£ 8 /.EHHK /\
/lisibility wall On-going patient
* Newsletter feedback panels
® Brochure e Patients attend
e Posters (infographics) in occasional research
3| dlinics meetings
_'E e Town halls
D e Workshops
ol T e World Café
ﬁ e Website/Apps/Blogs e Virtual town halls
8 e Patient e-record/ portal e Patient panels by video
el | ®* Mass media conferencing
g' v (newspapers, TV, radio)
:J;' e Email/ texts
8 e Social Media
= Live-streaming

e Patients use Social
Media for
dissemination

e Patients interviewed

on news (TV or radio)
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Continuous Dissemination and

Engagement

Continuous Dissemination throughout Project

High touch for
dissemination

High tech for
dissemination

Recruitment

Project
Kick-off

Conduct of
Research

Dissemination
of Results

Celebrate
Successes and
Honor
Stakeholders
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Adapted from: Lavallee, D. C., Wicks, P.,
Alfonso Cristancho, R., & Mullins, C. D. (2014).
Stakeholder engagement in patient-centered
outcomes research: high-touch or high-tech?.
Expert review of pharmacoeconomics &
outcomes research, 14(3), 335-344.



A Fundamental Engagement
Challenge: Moving Beyond
OThe Usual Su s
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Diversity of Voices

Dimensions shape:
A Values
E A Beliefs
Abilities/ .
Qualities A EX Oerlences

Sexual

Orientation/ A Ex DeCtaUOnS
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Physical

Affect Health
Qutcomes
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Technology as an
Engagement Tool
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Example 1: The Dane 1 in 4 Proje
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Branding

danelin4.org
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Dane 1 In 4 Website & Social Me«

% E } HOME ABOUT Us BLOG CONTACT

danelin4.org

ADD

your voice
to the conversation

TELL YOUR STORY TO HELP OTHERS.

As part of a new project, researchers in the Department of Family Medicine at the University of
Wisconsin are trying to find young adults (ages 18-29) interested in sharing their experiences of
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Stakeholder Partnering:
United Way Forum




